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CHM is named #1 Hidden Gem Museum in Massachusetts.

Newsletter of the

Spring is here and we are grateful for longer days and warmer temperatures. It is time to get out 
of the house and come visit the museum as we have a new roster of exhibits and events to kick off 
the season.  Our monthly soup and talk will start in April with photojournalist Steve Heaslip.  Then 
Jodie Hodsdon is returning with a wonderful class in painting on glass, which results in a lovely 
luminous work of art you will frame and take home ready to display.

We have three new exhibits to show off and are planning on at least one more before the summer 
season starts. 

Did you know that the Boston and Sandwich Glass Company set up their factories here in Sandwich 
not because of the abundance of sand (silica, the important material for making glass) but because 
of the available firewood to stoke the furnaces?  Come learn more with our new exhibit Cape Cod’s 
Glass Legacy: Pattern glass of the Boston & Sandwich Glass Company.  

Did you know that in the 19th century it was customary when a person died, the body was prepared 
and placed in the parlor?  Funeral homes didn’t begin emerging until the late 19th century.  It was 
normal to carry the deceased out of the home feet first so they couldn’t look back and call someone 
else to follow them. Come see and learn more with our exhibit Passing Away: 19th Century Mourn-
ing Traditions.

Did you know that Dodge Macknight’s artwork was first herald by art critics as Macknightmares? 
Within a few short years he was regarded by his contemporaries and those same critics as one of 
America’s leading American modernists in the art world.  Come in and look at why the controversy.

NEW THIS SPRING!



E A T  C H A T  A N D  L E A R N 

Wednesday, April 8th, doors open at 12 noon. 
Admission is $5. Limited capacity, so come early to get your bowl of 

delicious soup and a seat at the table. 

Cape Cod’s prominent photojournalist!

Join us for lunch, bring your curiosity, and meet Steve Heaslip. Steve has been a staff photographer 
at the Cape Cod Times since 1985. He will talk about the wide range of assignments he has covered, 
showing a variety of his favorite photos and telling the stories behind those photos. Everything from 
the changing shape of the Cape from ongoing erosion and storm damage over the years to covering 
Presidents Clinton and Obama on their summer vacations on Martha’s Vineyard. But most of Steve’s 
work has been documenting everyday life on Cape Cod, the big and small moments that seldom 
make history but when photographed and published in the newspaper are clipped out and mounted on 
refrigerator doors.



N E W  E X H I B I T

Cape Cod’s Glass Legacy
Pattern glass of the Boston & Sandwich Glass Company

Deming Jarves, a former agent of the New England Glass Company, founded the Boston and Sandwich Glass 
Company in 1825 to utilize local timber for fuel, though sand (silica) was imported from other regions.  The 
company was a leader in perfecting pressed glass machine techniques, which allowed for mass production of 
affordable, intricate tableware.  While initially focusing on, or becoming famous for, “lacy” pressed glass with 
stippled backgrounds, the company also produced blown, cut, and engraved glassware, lamps, and vases.  At its 
height, it employed hundreds of workers. Increased competition from Midwestern factories and a labor strike 
led to its closure in 1888.

Pressed glass is created by forcing molten glass into a mold, resulting in thick, heavy, patterned items with 
smooth interiors and visible seams. Blown-pressed (or mold-blown) glass uses air to shape the glass into a 
mold, creating uniform, intricate, yet often thinner, items. Blown glass involves inflating molten glass, creating 
thinner, lighter, and often irregular pieces. Etched and cut glass are produced after the glass has cooled and can 
be handled.

Early Sandwich Glass 1828-1858 was pressed flint glass, traditionally a high-lead, high-refractive crystal glass 
(made with lead oxide, creating intense brilliance and a sparkle), was later replace after 1867 with a more cost 
effective soda lime based glass which was lighter less brilliant and did not ring when tapped with the finger. The 
current exhibit is displaying 19 brilliant glass patterns dating from 1827 through 1871.

Exhibit now open



P A I N T I N G  W O R K S H O P

Reverse Painting on Glass

Join instructor Jodie Hodsdon for another night of Reverse Glass Painting in 2 hours. You will create the color 
painting above “Spring Potting Shed” on glass using water-based gouache. The glass painting will be inserted 

into a 5 x 7” frame and ready to go home with you.

Thursday, April 23, 2026, from 6:30 pm to 8:30 pm at the museum.
The class is $35 for mem / $40 for non-mem. 

There is a $15 materials fee. 
Call CHM 508-775-0331 to pre-register. Class limited to 15 people. 

Reverse Painting on Glass became a prominent art form during the Renaissance in Italy and later spread 
throughout Europe and to Asia. The technique, where paint is applied to the back of a glass surface and 
viewed from the front, was used for religious icons, portraits, and decorative items. Its popularity waned with 
the rise of cheaper prints in the 19th century but saw revivals in the late 20th century and continues into mod-
ern art.

The 2-hour painting workshop will be presented by Jodie G. Hodsdon. Jodie is a printmaker / painter artist 
and Centerville native who received her Bachelor of Fine Arts degree in Printmaking at Pacific Northwest 
College of Art in Portland, Oregon. Through the years, she taught classes, workshops, and exhibited her art at 
community colleges, in art organizations, and privately.  You may have seen her work at the Cape Cod Mu-
seum of Art’s exhibit Wrap it up this past December 2025.



N E W  E X H I B I T

Passing Away:
19th Century Mourning Traditions

The mourning period was a way of handling a part of life we are reluctant to acknowledge now.  Today, social 
pressure is less favorable to public displays of grief.  Then, there was social pressure to make grief public.  
If anyone didn’t mourn, it was taken as a lack of respect. When a person died, the body was prepared and 
placed in the parlor.  It was watched over by family and friends for about 3 or 4 days to help prevent burying 
someone who is not dead.  It also allowed time for relatives to arrive. Three popular types of flowers were in 
the parlor: Lilies for purity and innocence, White Roses for reverence and eternal love and Forget-Me-Nots for 
remembrance.  These were strong smelling flowers and helped to mask the decay of the body, all before the rise 
of professional undertakers shifted to funeral parlors.   

Superstitions surrounding death
 * Carried deceased out feet first so they couldn’t look back and call someone else to follow them.
 * Curtains closed and mirrors covered until after funeral so deceased’s image wouldn’t get trapped in a mirror.
 * You might be next if you saw yourself in mirror where someone had recently died.
 *To prevent bad luck, all clocks were stopped at time of death.
 * Family photographs were turned face down to protect family and friends from the spirit of the dead.
 * To combat grave robbers and premature burial due to lack of medical knowledge, some families buried loved           	
    one with a rope in their hand, attached to a bell outside the grave.

The rules of mourning were strictest in matters of fashion.  Deep mourning said that women could only wear 
a wardrobe of black crepe, a dull fabric.  Parasols and handkerchiefs were trimmed in black.  Men wore plain 
black suits, and children also wore black.  Even babies were dressed in garments trimmed with black ribbons.

Certain periods of time were considered appropriate for mourning.  A widow was expected to mourn her hus-
band for at least two years.  Deep mourning lasted one year and required a shortened social life.  Jewelry was 
not worn the first year.  In half-mourning, the widow she was allowed pearls, amethysts, black cut glass and jet.  
Parents who lost their child wore deep mourning for nine months.  

Exhibit now open



N E W  E X H I B I T

Dodge Macknight 
Post Impressionist

“In 1915, Isabella Stewart Gardner opened the only gallery in her Museum dedicated to a contemporary 
artist—the Macknight Room. Named after watercolor painter Dodge Macknight, the first-floor gallery is one 
of the only lasting public memories of the painter once known as Boston’s “king of Impressionists.”1 Not well 
known today, Macknight’s work fell out of favor as tastes changed— some critics referred to his vivid water-
colors as “Macknightmares.”2  Isabella, however, respected and admired his work and the Macknight Room 
preserves a moment when he was on top of the Boston art world.”  Isabella Stewart Gardner Museum

1. Mr. Macknight’s Watercolors at Doll & Richards’s,” Boston Evening Transcript, 22 March 1902. 
2. A. E. Gallatin, American Water-Colourists, (New York: E.P. Dutton & Company, 1922). Gallatin also names 
Whistler, Homer, Sargent, Cassatt, Hassam, Marin, Demuth, Burchfield, and Walter Gay in his pantheon of 
American watercolor painters.

Our exhibit features twelve watercolor paintings and one oil painting. The works span his career, from his time 
in France through his New England years to 1923. This exhibit illustrates his initial tenuous exploration of a 
bright and loose color palette to the bold, bright assertive color palette and confident landscapes that made him 
famous in the 1920s, establishing him as a leader of American modernism in the time of Post-Impression.

Exhibit opens April 22nd



Dear Friend,

The Centerville Historical Museum is a special place and we are asking you to become a member.  If 
you have visited our museum, read our newsletters, viewed our website, or seen postings on 
Instagram, Pinterest, or seen videos on YouTube, I know you will agree that we have many interesting 
things to offer.  JOIN NOW - REAP THE BENEFITS!

Centerville Historical Museum  *  513 Main Street  *  Centerville, MA 02632
508-775-0331 * chsm@centervillehistoricalmuseum.org

Name(s): __________________________________________Tel (         )_____________________

Address:  _______________________________________________________________________

Email (newsletter and events announcements)  __________________________________________

MEMBERSHIP LEVELS
INDIVIDUAL  ($35.00)_____  DUAL/FAMILY   ($45.00)_____   PATRON  ($80.00)_____	 BENEFAC-
TOR  ($125.00)____  BUSINESS GOLD  ($150.00)____     BUSINESS PLATINUM ($200.00)____  

Please make check payable to: Centerville Historical Museum  

MEMBERSHIP CATEGORIES & BENEFITS  

INDIVIDUAL ($35) annually.  Free admission, museum store discounts, newsletters, free or dis-
counted admission to events, discounts on workshops, lending privileges of library books.
DUAL/FAMILY ($45) annually.  All the benefits of an Individual membership extended to 2 adults 
and children under 18 yrs living in the same household.
PATRON ($80) annually.  All the benefits of Dual/Family plus free museum admission for up to 6 
guests, ($42 value).
BENEFACTOR ($125) annually.  All the benefits of Dual/Family plus free museum admission for up 
to 10 guests, ($70 value).
BUSINESS GOLD ($150) annually.  Business acknowledged in newsletters, website and web links, 
plus free museum admission and member rates to any museum events for up to 12 guests, ($84 
value).
BUSINESS PLATINUM ($200) annually.  Business acknowledged in newsletters, website and web 
links, plus free museum admission and member rates to any museum events for up to 15 guests, 
($105 value).
SPONSOR ($200) annually.  Recognition in newsletters, printed exhibits material, website and web 
links. Free admission to museum and member rates to any museum event for up to 15 guests, 
($105 value). 
SUSTAINING ($240) annually or min $20.00 monthly. All the benefits of Dual/Family, and free mu-
seum admission and member rates to any museum events for up to 20 guests, ($140 value).

Please Print

N O T  A  M U S E U M  M E M B E R ?



Centerville Historical Museum BUSINESS MEMBERS

We wish to acknowledge our current business members and business sponsors
and ask you, our members, to support these businesses that support us.

See what we are doing: On You Tube, and Pinterest under centerville historical museum and on 
Instagram under centerville_historical_museum.

website: www.centervillehistoricalmuseum.org
email: chsm@centervillehistoricalmuseum.org

address: 513 Main Street, Centerville, MA 02632
Phone: (508) 775- 0331

S U P P O R T E R S

Become a member, get the benefits, support a great museum.

1856 Country Store, Centerville

BK Real Estate Inc.,  Centerville

Cape Cod 5 Saving Bank, Centerville

Cape Cod Package Store, Centerville

Capt. David Kelley House, Centerville

Carol Travers Lummus Prints, Barnstable

Cazeault Roofing & Siding, Osterville

Daily Paper Restaurant, Hyannis

Daniel Lewis Architect, AIA, Centerville

Daniel Schwenk, CPA, Osterville

Dewey Gardens, Centerville

E.J. Jaxtimer Builder, Inc., Hyannis

Fair Insurance Agency, Inc, Centerville

Four Seas Ice Cream, Centerville

Hy-Line Cruises, Hyannis

Hydrangea Gallery & Gifts, Osterville

Joyce Frederick Art, Centerville

La Tanzi, Spaulding, & Landreth, Orleans

Margaret and Carl Hill, Centerville

Scott Peacock Building, Inc, Osterville

Talin Bookbindery, Yarmouth Port

Twins Plumbing, Marstons Mills


